
 DEPARTMENT OF MANAGEMENT, MARKETING & LOGISTICS 
 
TERM:   Spring 2005 
 
COURSE NUMBER:  MAR6158/Monday and Wednesday 7:30 p.m. – 8:45 p.m. 
 
COURSE TITLE:  International Marketing 
 
CATALOG 
DESCRIPTION AND 
PREREQUISITE:  Prerequisite: MAR6805. In-depth study and analysis of the role of 

marketing in international trade.   Attention is focused on the 
functions of multinational marketing and the construction of a 
multinational marketing strategy.   

 
PROFESSOR:  Robert Frankel 
 
OFFICE:   Building 42, Room 3141 
 
OFFICE HOURS:  Monday and Wednesday 3:30-5:30; or by appointment 
 
TELEPHONE:  Office: 904-620-2780; 1346 
    Home: 904-388-8324 
    Email: rfrankel@unf.edu 
 
REQUIRED TEXTS:  Global Marketing Management, Kotabe and Helsen (2004), 3rd 

edition, Wiley 
Managing Internationally – A Personal Journey, Oddou and Derr 
(1999), Dryden Press  
Handouts (provided by the instructor) 

 
COURSE CONTENT:  
Course Outline          Weeks 
The Challenges of International Business      0.5 
Global Economic Environment        0.5 
Cross-Cultural Dynamics        1.0 
The International Political and Legal Environment     0.5 
Market Entry and Expansion Strategies (focus on Emerging Markets)   1.0 
International Marketing Research, Segmentation, Targeting, and Positioning  1.0 
International Negotiation/Strategy; Pricing and Exchange Rates   1.5 
Global Consumer Products and Services      1.0 
International Distribution Channels       0.5 
Global E-commerce         0.5 
Global Pricing          0.5 
Logistics and International Marketing       0.5 
Global Advertising and Promotion       1.0 
Global Financial Issues        0.5 
Planning and Organizing Global Marketing Strategy (Personal Journal)  3.5 
Global Cases          1.0 
         TOTAL          16.0 
GRADING:    



 
Write-ups (3)        75 pts 
Cases (2)     100 pts 
Class Participation      75 pts 
Personal Journal    350 pts 
Total      600 pts 
 
Final grades will be based upon the following point totals, which represent the maximum level of 
points necessary to achieve each grade.  Grades of “A-,” “B+,” “B-,” “C+” and “C-“ will be 
granted at the discretion of the professor.  The instructor reserves the right to adjust the point 
percentages/levels as necessary.   
 
540 - 600 points  = A  
480 - 539 points  = B 
420 - 479 points  = C  
360 - 419 points  = D 
359 points and below  = F 
 
LIBRARY  
ASSIGNMENTS:  None 
 
WRITTEN 
COMMUNICATION 
REQUIREMENTS:  
Write-ups 
To get you thinking about relevant international marketing material for several specific classes and 
to stimulate class discussion, each student is required to provide a brief (approximately 2 pages) 
word-processed write-up regarding an aspect of the assigned text material for that class session.  
The write-up should reflect your thoughts about what is interesting or important in the assigned 
Kotabe and Helsen (K & H) reading or handout; feel free to also discuss how the material is 
relevant to your work/life experience.  The write-up should be clearly stated, well-organized and 
utilize proper spelling, grammar, etc.  The write-up is due at the beginning of class.  The class 
sessions that require a write-up are noted as "(WR)" on the course schedule of the syllabus.  Each 
write-up is worth 25 points.   
 
Cases 
The cases scheduled for this course are designed to provide students with opportunities to apply the 
K & H textbook (as well as lecture/discussion and other course material) in situations which require 
student analysis and decision-making.  The cases are to be prepared by students individually (e.g., 
they are not group cases).  Case write-up instructions and grading will be provided when the cases 
are passed out. Two cases scheduled for this course; each case is worth 50 points.  Each case will be 
the focus of a class session (see “Tentative Course Schedule” for dates).    
 
The Personal Journal 
This segment of the course is based upon the assigned book “Managing Internationally - A Personal 
Journey.”   The book concerns international management and professional and interpersonal issues, 
and is intended to supplement the more “traditional” K&H textbook.  The book consists of two 
parts: (1) “Matt and Jan,” which is the focus of this class and (2) “Conceptual Lessons,” which your 
Personal Journal will occasionally draw upon.  I think the book and keeping your journal will 
increase your understanding of the principles and problems of international business because it 
presents the material in an applied, personal setting that graduate students can relate to.   



 
The Personal Journal will be comprised of your answers to assigned questions which deal with 
“Managing Internationally,” and occasionally its integration with the K&H textbook and other class 
handouts and activities. In particular, the questions will attempt to elicit your thoughts, analysis, and 
feelings concerning both professional and personal issues.  On occasion, I will ask you to “re-visit” 
your answers from earlier questions, to see if (and how) your perspective has changed as the 
semester goes on.  In other words, the journal is an on-going “document” that you will keep, and it 
will be turned in on an intermittent basis for grading.  During required grading times (see the 
syllabus) you will turn in a hard-copy of only the assignment due on that particular date.  Personal 
Journal assignments are due at the beginning of class.   
 
Your Personal Journal entries will frequently be written in response to questions that are open-
ended and do not have one “correct” answer.  Thus, a considerable portion of the grading of the 
Personal Journal is obviously somewhat of a subjective process.  Other questions are structured in a 
way that are more “exam-oriented” or objective in nature, the answers to these questions are 
therefore more narrow in their scope of acceptable/better responses.  Note: my primary concern is 
with the content of what you have to say; however, this is a graduate course so I expect correct 
spelling and an acceptable level of grammar and structure that allows that content to be clearly 
understood. My evaluation will be driven by the fact that I expect commentary that reflects 
concerted effort, thought, and interest on your part. I encourage you to say more than just “what 
answers the question.”  I think that you will find this element of the course interesting, and thought 
provoking. 
 
Note: I encourage you to look at the appropriate (e.g., related) material in the “Conceptual Lessons” 
part of the book when you have read through the assigned material in “Matt and Jan,”  especially 
when you have read through a section that is interesting and/or relevant to your professional or 
personal goals.   
   
ORAL 
COMMUNICATION 
REQUIREMENTS: Attendance will be taken. This is a graduate level course - the expectation is 
that you will be in attendance for each class session for the entirety of the session, unless work 
commitments, illness, etc. require you to miss class.  I would appreciate being notified of such 
conditions in advance.  Failure to do so will result in a reduction of points in the class participation 
component of the grading process.   This policy will be adhered to, I promise. 
 
Individual participation in class discussion is both expected and essential. Please feel free to 
present your thoughts at any appropriate time.  Class discussions should be considered as an "open 
forum" in which everyone has the right (and the responsibility) to speak.  If you believe that another 
student's analysis is incorrect and/or incomplete, it is your responsibility to make your feelings 
known (in a courteous manner).  Your participation is essential to the learning process.  It is 
necessary for you to consistently offer meaningful, well-reasoned contributions to achieve an "A" 
level of points in class participation.  Finally, please remember (1) questions and discussion are 
always encouraged; and (2) there is no such thing as a stupid question or comment.  Students are 
expected to have completed the assigned readings prior to class.     
 
COMPUTER 
APPLICATIONS:  No specific requirements. 
 
INTERNATIONAL 
COVERAGE: This course is exclusively international in scope. 



 
 
ENVIRONMENTAL 
ETHICAL ISSUES: Coverage is included within an international/cultural context. 
 
ACADEMIC 
INTEGRITY: The exams and written assignments are not group assignments.  
In other words, I expect each student to do their own research and writing.  Given the nature of  
these assignments, it is possible that students may utilize similar resources -- however, it is very  
unlikely that students will have the same things to discuss or analyze about what they have seen  
or done.  Students are expected and required to adhere to the university code of conduct as  
outlined in the catalog.  Failure to do so will result in appropriate penalties. 
 
If you have a disability, as defined by the Americans with Disabilities Act (ADA), that might  
impair your performance in this course, please inform me of  that disability during the first week  
of class so that I may take appropriate action.  You should also notify the Office of Disabled  
Services Programs at (904) 620-2769 concerning any needs you may have. 
 
COURSE OBJECTIVES: 
1. To provide students with a better understanding of the nature of the complex interrelationships 
between and among firms and countries that produce and distribute materials, finished goods and 
services to satisfy industrial and consumer needs in international markets. 
 
2. To enable students to identify global market opportunities, and address problems and develop 
appropriate solutions to those problems for a firm entering (or expanding operations) in international 
markets. 
 
3. To provide students with an opportunity to evaluate and interpret peer-based individuals’ global 
business life by reading and writing about the professional and personal decisions that are common 
for marketing managers. 
 
4. To provide students with a variety of different and (hopefully) interesting methods to learn about 
international marketing. 
 
 
 
 



 Tentative Course Schedule 
 
K&H – Kotabe and Helsen (Global Marketing Management) 
MI: P1 - Managing Internationally: A Personal Journey (“Matt and Jan”) 
MI: P2 - Managing Internationally: A Personal Journey (“Conceptual Lessons”) 
WR - Write-Up Topic based on the K&H/handout material  
 
Date  Topic     Assignment 
1/05  Introduction/Overview   Syllabus 
 
1/10  The Globalization Imperative  K&H - 1 (including the Appendix) 
 
1/12  Global Economic Environment  K&H – 2 
  World Maps    WR Due (directions to be provided) 
 
1/17  NO CLASS (MLK BIRTHDAY) 
 
1/19  The Financial Environment  K&H - 3 
 
1/24   Social and Cultural Environment K&H - 4  
 
1/26  Introduction: “Managing  MI:P1 - 1,2,3;  
  Internationally”     MI:P2 - pp. 19-36 
       Personal Journal #1 Due   
           
1/31  Social and Cultural Environment K&H - pp. 471-477 
       Handout – “Education of an Expat” (pp. 132-141) 
 
2/02  “Managing Internationally”  MI:P1 - 4,5 
       MI:P2 - pp. 37-55 
       Personal Journal #2 Due  
 
2/07  Political, Legal and Regulatory  K&H – 5  
  Environment          
  Speaker: TBD 
 
2/09  “Managing Internationally”  MI:P1 - 6,7 
 
2/14  Global MIS and Marketing Research K&H - 6 
  Speaker: K.B.    WR Due 
 
2/16  Global Segmentation, Targeting and K&H – 7 
  Positioning    Personal Journal #3 Due 
 
2/21  The Entry Market   K&H – 8 (pp. 247-269)  
  Global Entry and Expansion Strategies K&H - 9 
 
2/23  Developing New Products for  K & H - 11     
  Global Markets    Case #1 Due 
 
Date  Topic     Assignment 



2/28  Negotiating an International  K&H pp. 468-471 
  Contract: In-Class Exercise   
 
3/02  Negotiating an International  K&H pp. 468-471 
  Contract: In-Class Exercise  Personal Journal #4 Due: Feedback 
 
3/07  Negotiating an International  K&H pp. 468-471 
  Contract: In-Class Exercise (L)  MI:P1 - 8,9 
       MI:P2 - pp. 72-83 
       Personal Journal #5 Due (plus Feedback) 
 
3/09  Global Marketing Channels and K&H – 16, 17 
  Logistics    
 
3/14  Global Marketing Channels and K&H – 16, 17 
  Logistics  
  Speaker: TBD    WR Due 
 
3/16  Managing Internationally  MI:P1 - 10,11,12,13 
       MI:P2 - pp. 111-116 
       Personal Journal #6 Due 
 
3/21,23  SPRING BREAK (NO CLASS) 
 
3/28  Global Product Policy   K&H 12 
 
3/30  Global Product Policy   Case #2 Due 
 
4/04  Communicating with the   K&H - 14 
  World Customer    
 
4/06  “Managing Internationally”  MI:P1 - 14,15,16 
       MI:P2 - pp. 118-125; 129-134 
       Personal Journal #7 Due 
 
4/11  Communicating with the   K&H - 14 
  World Customer 
 
4/13  Global Pricing    K&H – 13 
  
4/18  Conclusion: “Managing Internationally”   MI:P1 - 17,18,19 
       MI:P2 - pp. 138-151; 165 
       Personal Journal #8 Due    
 
4/20  Global Marketing and E-Commerce K&H - 19 
 
4/22  TBD 
 
4/25  Office Meeting time from 7:30 p.m. - 8:45 p.m. (replaces Final Exam)  


