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Course Syllabus 
Doing Business in the United States 

 
Instructor: Dr. Jeff Steagall        Spring 2011 
Office:  42/3121 
Telephone: (904) 620-2395 
FAX:  (904) 620-1300 
email:  jeff.steagall@unf.edu 
Class website: Blackboard 
Class Hours: TBA 
Office Hours: TBA 
 
I.  TEXTBOOKS AND READINGS 
Required: Friedman, Thomas. The World is Flat. 
Required: Students must identify an appropriate business best-seller to read. Details appear below. Choices must 

be pre-approved by the professor. 
Required: Daily reading of The Wall Street Journal (available on-line via MyWings and in hard copy in the 

building) 
Required: Weekly reading of The Economist (available in UNF library) 
 
II. COURSE OBJECTIVES 

This course is the fourth in the Ibero-American MBA sequence on doing business in particular areas of the 
world. Since students  should already have a deep understanding of the factors that affect national business practices, the 
focus of the course will be on understanding the US business models. Topics will include organizational structures, job-
seeking, networking, and introductions to the various public and private institutions that matter for business success in 
America.  

The following learning objectives will be achieved in this course: 
• Compare and contrast US business models and practices with those of the other regions and nations 
• Practice job-seeking skills 
• Establish a business network 
• Formulate a career plan 
• Analyze the business models used by specific local firms 
• Distinguish between the public and private institutions that assist businesses in the US and those of other 

countries 
 
III. COURSE PREREQUISITES 

Students must be in the final semester of the Ibero-American MBA program to enroll in this course. 
 
IV. STUDENT RESPONSIBILITIES AND ASSIGNMENTS 
 Students are expected to begin professional networking. Each student must participate in at least 3 networking 
events sponsored by at least 2 different organizations (e.g., Rotary International, Jacksonville or ethnic Chambers of 
Commerce). Each student must make at least 15 business contacts, and must provide a brief, written profile of each 
contact as part of the course. Details will be provided.  
 To prepare students for networking, all students must complete all training offered by the Coggin Career 
Management Center (CMC). A professional US-style resume is required. Each student must participate in at least 5 mock 
(or real) job interviews. After the first 2 interviews, the student must meet with the professor to discuss his/her strengths 
and weaknesses in the interviewing process. He/she must then develop a plan to address weaknesses and implement the 
plan in the final 3 interviews. After that, another individual meeting with the professor is required to discuss the efficacy 
of the plan. You should also be working closely with the CMC staff to learn about resume development, interviewing 
skills, appropriate dress, etc. 
 Because the course includes many extended business visits, we will not always meet according to the published 
UNF course schedule, although we will meet for the same total number of hours as scheduled. Students are responsible 
for knowing when the class is meeting and for being present and participating in all meetings.  Students are responsible 
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for arranging their own transportation to and from business visits. Punctuality is critical. Students are expected to be at 
the designated location no later than 15 minutes prior to the scheduled beginning of the event. Dress for all business 
visits is business attire.  
 In order to ensure that everyone is familiar with the company being visited, a 2-person group will research the 
company and any related issues. That group will present its findings to the rest of the class, typically during the week of 
the business visit. This will allow our visits to be productive, with high-level discussions. The other students should not 
act as “sponges” during the presentation. Thoughtful questions and comments will help everyone to get more out of both 
the presentation and the subsequent business visit. 

Because one aspect of American business culture is that some business best-sellers become “must-reads” for 
business persons, each student must identify one such book (either a current book or one that has been “hot” during the 
past five years). No more than three students may select a particular book, and books must be pre-approved by the 
instructor. After reading the book, the group that has read the book will make a presentation to the class about its themes. 
The presentation must be a critical analysis of the book, not merely a report on what it says. The analysis should include 
information learned in preceding program semesters, as well as information integrated from your entire curriculum. 
Again, the presentation should form the basis for a classroom discussion, not merely be a presentation to an uninvolved 
audience. 

Occasionally, there will be guest lecturers to the class from the local business community (or from elsewhere). 
For such classroom meetings, the business casual (or better) dress is required. These meetings will provide students with 
another opportunity to demonstrate their critical thinking and analytical skills through participation. For meetings 
between only students and your professor, no particular dress code is in force. 

Other classroom discussions will focus on assigned reading (e.g., Friedman, the WSJ, The Economist). 
Civility is required during all discussions, regardless of the forum. That does not mean that there will not be 

disagreements than might sometimes become heated—that ought to happen if students are analyzing and challenging one 
another. Speaking for the sake of speaking is not participation. Speaking because you have something to say is.  
 
V.  COURSE GRADES 
The final course grade will be based on the two presentations, and participation in both the classroom and company 
visits.  

 
Book presentation 25% of final grade 
Firm presentation  25% of final grade 
Classroom participation 25% of final grade 
Company visit particip. 25% of final grade 

 
Satisfactory completion of the networking, CMC, resume and related aspects of the course are required to pass this 
course, but do not figure directly into the letter grades.  

Although the grading scale is the 10-point scale: 90-100=A, 80-89=B, 70-79=C, 0-69=F, (no “D” grade is 
possible), there is one further proviso. There will be no +/- grades. 

There will be no extra credit or individual grade adjustments. All work is due by the end of class on the due 
date. Any work turned in late will be penalized at the rate of 25% per day against the maximum value of the work. This 
penalty applies regardless of the legitimacy of the excuse. In particular, computer and printer problems, whether 
hardware or software, will not get you any special treatment. There will be no exceptions. Plan ahead and don’t 
procrastinate. 
 
VII.  TIPS FOR EXCELLING IN THIS CLASS 
Participate actively and respectfully in class. Treat discussions and presentations as part of the “capstone” nature of the 
course—utilize all of the information from your program experience, so that your work demonstrates how all of the 
material fits together as a whole.  
 
VIII.  ACADEMIC INTEGRITY 
Working together is a wonderful way to learn, and your instructor encourages it. There is no strictly individual work 
in this course. Use your classmates and your instructor as resources to produce the highest-quality work possible. 
Students are expected to adhere to the code of conduct as outlined in the UNF catalog. Anyone caught violating the 
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academic integrity code will be disciplined fully. 
 
IX.  STUDENTS WITH DISABILITIES 
If you have a disability, as defined by the Americans with Disabilities Act (ADA), which requires a classroom 
accommodation or auxiliary aid(s), please inform me of your needs during the first week of class so that I may take 
appropriate action. You should also notify the Office of Disabled Services Programs at 620-2769 concerning any 
needs you may have. 
 
X. TENTATIVE CLASS SCHEDULE AND READING LIST 
The remainder of this syllabus consists of a tentative class schedule (TBA). 
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