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Global Economics 
 

Syllabus 
 
 
Instructor: Prof. Dr. Harald Sander 
Office:  Cologne University of Applied Sciences, Faculty of Economics and Business Administration, 

Claudiusstrasse 1, Room 125 
Telephone: +49-221-8275-3419 
FAX:  +49-221-8275-3131 
email:  gh.sander@t-online.de 
homepage: http://www.wi.fh-koeln.de/homepages/sander/ 
Class Hours: To be determined (TBD) 
Office Hours: TBD 
 
I. TEXTBOOKS, ETC.
Required: Pugel, Thomas A. (2007). International Economics. McGraw-Hill International Edition. 
Required: Dicken, Peter (2003), Global Shift, Reshaping the Global Economic Map in the 21st Century, 4th 

Edition, The Guilford Press 2003 
Required: Journal articles, case studies and book chapters from the recommend reading list below as assigned 
 
Further recommend readings: 
Bhagwati, J. (2005). In Defense of Globalization.Oxford University Press 
Dehesa, G. de la (2006). Winners and Losers in Globalization. Blackwell Publishing. 
Fratianni, M, (ed.) (2006). Regional Economic Integration. Research in Global Strategic Management-JAI Press 
Friedman, Thomas L. The World is Flat. Anchor Books, New York, 2005. 
Krugman, P., Obstfeld, M. (2005). International Economics: Theory and Policy. 7th Edition (or later). Addison-Wesley  
Porter, Michael (1990). The Competitive Advantage of Nations. The Free Press 
Stiglitz, Joseph (2006). Making Globalization Work. Peguin 
Wolf, Martin (2004). Why Globalization Works, B&T 
The Economist (current issues; industry specials). 
Financial Times (current issues, industry specials) 
 
II. PURPOSE OF COURSE
This course is designed to give the participants a detailed and thorough understanding of the global business 
environment, organisation are confronted with in the 21st century. The major driving forces of globalization and 
regionalization in the global economy are analyzed and their impact on nations, organization and people is discussed. In 
particular, the course offers an in-depth inquiry of the determinant and consequences of international trade and 
investment and the role of national and international trade policies. On the base of this acquired knowledge, participants 
will analyze how globalization of trade and investment affects competitive advantages and strategies of major global 
industries in practice. 
 
III. LEARNING OBJECTIVES
The students should gain a thorough understanding of the globalization of production, trade and investments and its 
impact on company operations and performance. Upon successful completion of the course, the student will be able 
to: 

• Understand the major driving forces of globalization and its impact on people, organizations and countries. 
• Able to assess the impact of national and international trade policies and its impact on company strategy and 

performance. 
• Perform in-depth analysis of global business strategies of major international industries. 



 
 2 

 
IV. COURSE REQUIREMENTS
The first part of the class is devoted to an in-depth discussion of the determinants and effects of global trade, investment 
and trade policies. The discussed topics include 

 Globalization and regionalization of production, trade and investment. 
 Determinants and effects of international trade 
 Trade policies in industrial and developing countries 
 The multilateral trading system and the World Trade Organization (WTO) 
 Regional integration 
 Determinants and effects of foreign direct investments 
 Globalization and regional production networks 

 
In the second part of the course participants are required to prepare and present assigned industry case studies. In 
particular, participants will have to work in multi-country teams on how globalization of trade and investment have 
impacted on competitive advantages of major global industries in practice and how these development have shaped the 
internationalization strategies of these industries. A non-exclusive list of industries to be analyzed includes the textile and 
garments industry, the automobile industry, the semiconductor and electronics industry, the financial services industries 
and the distribution industries. 
 
The instructor will assign the industry studies to teams of approximately 4 students with the objective to form teams with 
participants from various cultural backgrounds. The teams are expected to perform as a professional consulting team with 
the task to provide an in-depth and up-to-date analysis of the current situation of the investigated industry. The research 
will be based on available analyses in the literature as well as team work of previous GLOBAL MBA cohorts as it 
becomes available over time. In this respect the required work is “replication research” as it will update and – if 
necessary – revise previous analyses and assessments as it is common in the consultancy business. As far as parts of 
previous works are included in the report, these parts need to be clearly indicated and quoted. Moreover, the team has the 
task to identify major challenges to the industry which may require further research work. In this respect, the team will 
lay the foundations for the master thesis research work.  
 
The papers will be made available to all past, present and future GLOBAL MBA students. For this reason the industry 
studies have to be submitted not only as a hard copy but also as a MS-Word file (to check the “own contribution” of the 
team and proper citation) and as PDF-file (to publish on the GLOBAL MBA website). 
 
Regular classroom attendance and active participation is required. Students are expected to have a sufficient prior 
knowledge of microeconomics. 
 
V. GRADING
Students will earn grades according to the following scheme: 
 

Assignment and presentation 50% of final grade 
Final examination   50% of final grade 
 

It is a formal requirement that the team members must indicate which parts of the assignment are written by the 
individual team members. However, the grades for the assignment and presentation will be group grades unless otherwise 
requested by participants prior to final submission.  


